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ANALYSIS: CURRENT CHALLENGES
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STRATEGY OVERVIEW
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TRADITIONAL SEARCH MODEL
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SEARCH EVOLUTION STRATEGY
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SEARCH STRATEGY EVOLUTION
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Al SEARCH OPTIMIZATION STRATEGY
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CONTENT STRATEGY ANALYSIS
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CONTENT STRATEGY

AR ICERW I O 58E 04

AR TBIAL<H&3B1 DiF. BEFENTU 7T DHZ3—RIBHRHIEXH>/EEE TS,

RIgH R MBEDOEE] B3 TOJLEDERAZREBNLE T,

B BEBRrONEE

7 HIEG - RHE A KMES

JOOHEOT Ot &R, RSkt HES CEEAEGRS L TERERL, UT U TINBZ—ZNOERNLEE, HHOEST:

ZIRL. AICIBERATRED T2 8L U1 DBBEEE. 1—F— LADTEAD 5E FEEELT 5T RAENAOREOES
GHEShET, ERRLET,

95

oo HE: - 1REFERE @ I<HZIBEDOFED
HR Y L TORVEES, HMEmOBEt%E1TS
T, AINBIREZIE - 5| BT D0 TN

B EBDFET,

TODMRRTORIERFE, FEHEHSFFR
Tz R L. B3 EmOREIITIZR LI
fffifE%Z £ HETo



CORE STRATEGY
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LOCAL STRATEGY ANALYTICS
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SUCCESS FACTORS
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STRATEGY & GROWTH
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OPERATIONAL EXCELLENCE
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DIGITAL REAL ESTATE STRATEGY
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SUMMARY OVERVIEW
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CLOSING REMARKS
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